BLACKLYTE

Maximizing Engagement: Human-Centric Strategies
for Event and Tradeshow Success (Onsite)




Viral Tradeshow or Event Formula

E.X.P.O

To leave a lasting impression at trade and event shows, and to achieve viral status for
our booth, consider these focused strategies:

o Enhance Accessibility: Our booth should lead the way in making sales and
content as accessible as possible, serving as the ultimate touchpoint for attendee
interaction.

» Xcite with Uniqueness: Stand out by being the most captivating and interesting
exhibit. Our presence should be the one attendees remember and talk about.

e Personify Friendliness: We aim to be the most approachable and welcoming
booth, where everyone feels at ease to engage and connect.

o Offer Exclusive Promotions: Provide attendees with exclusive, time-sensitive
promotions or freebies that add value to their experience and encourage
immediate action.

Executing these strategies with precision ensures that our booth embodies the
essence of an exceptional tradeshow experience, encapsulated perfectly by the
acronym EXPO.



Utilizing iPads for Onsite
Team Coordination:
Enhancing Sales and
Email Acquisition

Providing iPads and tablets to our
tradeshow staff directly links them to
our website and significantly enhances
lead capture efficiency. The immediate
ability to sign visitors up for emails
ensures we swiftly convert interest
into actionable sales leads, maintaining
engagement beyond the event.




SEIERVEL
Attendee Engagement

Selfie walls at events act as a dynamic
engagement tool, encouraging attendees to
create and share their experiences on social
media, thereby amplifying our online audience
reach. These interactive backdrops not only
serve as a fun and memorable part of the event
but also facilitate organic marketing and brand
exposure.

When attendees post their selfies and tag our
event, it creates a ripple effect, vastly extending
our visibility and connecting us with a broader
online community. This user-generated content
is authentic, relatable, and serves as a personal
endorsement, which is invaluable for growing
our digital footprint and linking our brand
directly to the positive buzz of the event.



VIP Card + Promo Code
Email Capture

Offering VIP membership cards with a
discount promo to tradeshow attendees is

a strategic move to boost engagement and
sales. It rewards sign-ups and purchases
with immediate value, incentivizing attendees
to connect with our brand on the spot. This
exclusivity not only drives immediate sales
but also builds a long-term relationship with
the customers, encouraging repeat business
and fostering brand loyalty. It's a win-win:
attendees feel valued and special, and we
grow our customer base with enthusiastic
members ready to engage further.



Blacklyte QR Gamer Jersey
For Onsite Staff

Outfitting our onsite events team in gamer
jerseys emblazoned with QR codes is a
strategic marketing move that leverages

the popularity of gaming culture while
enhancing our brand accessibility. These
jerseys resonate with the gaming community,
capturing attention and interest, which can
lead to increased engagement.

The inclusion of QR codes adds a layer

of interactivity, as they serve as instant
gateways to our website, providing a
frictionless way for attendees to access our
content, learn more about our offerings, and
even make purchases.



Shoppable Large
Touchscreen Expierence

Adding a video wall to our event space is a
smart marketing strategy. It draws people
in with a hands-on look at our products and
lets them buy on the spot, either with the
help of our staff for a personal touch or on
their own phones for quick convenience. It’s
about making shopping with us easy and
fun, right there at the event.



Swag bag for our first
500 booth visitors
and sign ups

Includes a $100 Steam gift card

A copy of our graphic manga novel
A Blacklyte VIP Card

A Blacklyte Gamer Jersey

A Random item you can’t miss

** This is announced on all our social and
web platforms and mentioned by alll our
influencers **




