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01 PROFILE

Creative Director and Marketing Strategist with 10+ years of experience progressing from hands-on design into team leadership, creative
operations, brand strategy, and performance marketing. I translate business goals and audience insight into clear creative direction, build
systems that help teams produce stronger work under pressure, and stay close enough to the craft to guide execution from concept through
optimization.

My work spans DTC, hospitality, B2B SaaS, gaming, esports, and entertainment, and increasingly integrates AI-enhanced workflows into
concepting, production, and iteration.

50M+
IMPRESSIONS GENERATED WORLDWIDE

$2M
IN CAMPAIGN BUDGETS MANAGED

100+
RETAIL & ENTERTAINMENT LOCATIONS

CREATIVE-LED

10,000
CLINICS USING PACKAGING DESIGNED

02 CORE EXPERTISE

CREATIVE DIRECTION CREATIVE STRATEGY TEAM LEADERSHIP PERFORMANCE CREATIVE CREATIVE OPERATIONS PARTNERSHIP STRATEGY

WEBSITE DESIGN BRAND SYSTEMS CAMPAIGN DEVELOPMENT AI PROTOTYPING VIDEO & MOTION AI VIDEO PRODUCTION

AI CONTENT CREATION & MANAGEMENT VIBE CODING

03 LEADERSHIP TRAJECTORY

01

Built a foundation in graphic design,
packaging, retail, digital, motion, and
commercial production across
healthcare and consumer brands.

02

Advanced into senior design and
management roles, leading vendors,
creative reviews, e-commerce
design, and cross-functional
production.

03

Expanded into strategic partnerships
and business development across
gaming, esports, entertainment, and
creator/global brands.

04

Moved into creative operations and
performance marketing, and now
lead creative direction and strategy
— connecting brand goals, audience
insight, performance data, and
emerging AI workflows.

04 EXPERIENCE

KING STREET MEDIA 2026 – Present

Creative Director & Strategist

IMPACT Built the creative operating system now used across the agency’s full
client roster, raising consistency and creative quality while shortening revision
cycles.

ACTIVATE 2025 – 2026

Performance Marketing & Creative Leader

IMPACT Helped scale creative quality and output across a fast-growing
entertainment brand, tightening the link between campaign execution and
player-engagement goals.

NEXT COLABS 2023 – Present

Strategic Marketing & Creative Advisor

IMPACT Sharpened brand positioning and go-to-market strategy, giving
leadership a clearer framework for creative and marketing decisions as the
company scales.

BLACKLYTE 2024

Strategic Relationships Manager

IMPACT Secured and supported major partnerships spanning Red Bull,
BLAST, Epic Games, Fnatic, Riot Games, bbno$, OverActive Media, and
TMU.

Define and enforce creative standards and strategic direction across a
diversified, multi-brand client roster, translating business goals into
campaign concepts engineered to perform.

—

Own art direction, creative briefing, brand storytelling, quality control, and
iterative creative refinement across DTC, hospitality, and B2B SaaS
accounts.

—

Architected the agency’s creative operating system, directing designers,
photographers, editors, and outside partners from strategic brief through
delivery.

—

Directed creative strategy and high-volume production across digital, paid
media, web, social, in-location, and video for a rapidly scaling North
American entertainment company.

—

Built creative briefing templates, structured review cycles, and
performance-focused workflows with marketing, media, product, and
operations teams.

—

Managed a distributed bench of freelancers and production partners,
enforcing brand consistency across an always-on content calendar.

—

Advise founders and leadership on brand positioning, go-to-market
strategy, creative direction, and growth priorities as an embedded
strategic partner.

—

Guide brand identity, messaging architecture, competitive research,
content systems, digital campaign planning, and audience development.

—

Built and maintained a network of strategic relationships across gaming,
esports, creator, and technology partner ecosystems.

—

Led contract negotiations, event sponsorship packages, and co-branded
campaign development, tracking performance against defined KPIs.

—
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04 EXPERIENCE — CONTINUED

BRIGHTERCLICK 2022 – 2024

Creative & Operations Manager

IMPACT Grew the podcast to 200,000+ impressions and 1,000+ monthly
listeners with 100+ five-star reviews, while tripling client acquisition and
cutting creative turnaround time by two-thirds.

SPIDERTECH 2020 – 2022

Design Lead

IMPACT Delivered six national retail installations and four broadcast
commercials.

BENCH 2022

Senior Graphic Designer

IMPACT Email creative contributed to stronger monthly revenue, while retail
assets improved brand consistency and strengthened B2B retention.

NRS BRAKES 2018 – 2020

Digital Designer

IMPACT Improved lead generation across digital and trade-show campaigns.

MOLECULIGHT 2016 – 2018

Junior Designer

IMPACT Created packaging used by 10,000+ clinics.

05 EDUCATION

GEORGE BROWN COLLEGE
Graphic Design

SHERIDAN COLLEGE
Marketing & Consumer Psychology

SENECA @ YORK
Film & Television Career Launch

06 BRANDS & PARTNERS

PAST PROJECTS AND BRANDS I HAVE WORKED WITH

Led cross-functional teams across media buying, design, and strategy,
overseeing every project from initial brief through final delivery.

—

Rebranded the agency and its companion podcast from the ground up,
and partnered directly with sales on new-business client pitches.

—

Expanded the agency’s UGC creator database and rebuilt production
systems to increase speed and consistency.

—

Worked directly with the CMO and CEO to align design decisions with
business and marketing objectives.

—

Managed creative vendors, retail installations, design reviews, and
campaign production end to end.

—

Led front-end design for Shopify storefronts and partnered with e-
commerce teams to improve UI and UX.

—

Created paid media, email, retail, and photo-retouching assets for
partners including Costco, The Bay, and Macy’s.

—

Maintained brand consistency across high-volume digital and retail
production.

—

Designed digital campaigns, web assets, and trade show materials for the
automotive aftermarket brand.

—

Partnered with marketing and product teams to turn technical information
into clear, compelling visual communication.

—

Built an early-career foundation across packaging, print, and product
marketing for a medical imaging device company.

— Created product and clinical marketing materials, translating complex
diagnostic technology for healthcare audiences.

—
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